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Yapilan Tezler

Yiiksek Lisans Tezi : The Effect of Perceived CSR Authenticity on Consumer Desire for
Revenge Following Service Failure, Agustos,2019

Advisor: Yeditepe Universitesi, Dr. Ogr. Uyesi Asli Kuscu
Projeler / Yayimnlar

1. 2019 INFORMS Marketing Science Conference in Rome, Italy, during June 20-22,
2019 with Dr. Gizem ATAV, James Madison University

‘The Effects of Authentic Corporate Social Responsibility on Consumer Willingness to
Forgive orSeek Revenge Following a Service Failure.’

2. 2021 ISBES’e (International Sustainable Business and Economic Strategies Congress-
Uluslararas: Siirdiiriilebilir isletmecilik ve Ekonomi Stratejileri Kongresi), Turkey,
December 2021 (Konferans bildiri kitabinda yaymlanmustir.)

‘How Trust towards Green Textile Brands and Green Altruism Affect Green Brand Loyalty:
The Mediation Role of Green Purchase Intention

3. Atav, G., Chatterjee, S., & Kuru, B. (2023). CSR-authenticity and conciliation after
service failure: the role of apology and compensation. Journal of Consumer Marketing.

Uluslararasi Kitap Boliimleri

1. Artikel Akademi, Siirdiirtilebilirlik i¢in Akademik Arastirmalar-1V, 2022-
Boliim: Siirdiiriilebilirlik Bakis Acisiyla Yesil Tekstil Markalar: ve Tiiketici Degerlendirmeleri
2.Artikel Akademi,Ekonomi, Finans, Isletme ve Pazarlama Alaninda Akademik Calismalar-1,2022 -
Boliim: Marka Portfoyti
3.Asos Yayncilik, Siirdiiriilebilir Miisteri iliskileri Yénetimi, 2022
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